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RICHMOND

INTERNATIONAL

TERRY McGILLICUDDY

Originality combines with experience in the work of Richmond International. Director Terry
McGillicuddy speaks to Can Faik about the challenges and triumphs of creating some of the
finest interiors on land and sea in the world..

ince they were established in 1966
Richmond International has designed the
interiors of some of the world's most
prestigious hotels in locations all across
the globe. With clients ranging from
multinational brands to independent
owners, Richmond refurbishes, restores
and creates award-winning spaces. Some notable clients
include The Langham Chicago. London West Hollywood,
The Beaumont Hotel, London, Four Seasons Gresham
Palace and P&O's new cruise ship Britannia. Richmond
International has been honored with awards and accolades
across the design space, but continues to be driven to
hotels that embrace design that is authentic, intelligent
and inspiring.

Tell me about your role at Richmond International?

| joined the team at Richmond International in 2002, and
have been a Director for the past six years. In my role I am
responsible for the company management, liaising with
our clients, and the design direction, (alongside Fiona,
our Principal).

What five words would you use to describe Richmond
International?
Professional, experienced, creative, detailed, and personal.
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How long have you been involved with cruise ship design?
Richmond International's journey in cruise design first began
in 2009, when we worked on the spa design concept for
Royal Princess. This resulted in our appointment as the sole
interior designer of P&O Britannia, which was launched in
2015 in the presence of Her Majesty The Queen.

Have you noticed any particular trends in cruise ship design?
\We have noted a turn away from the traditional formal’ look,
with cruise lines opting for a more residential-style interior
design. The ships are also getting larger in order to be better
equipped for the expanding passenger market. Finally, cruise
operators are increasingly employing designers who are
inexperienced in marine design, which ensures more design
diversity on board and creates its own set of challenges.

How important are public spaces on cruise ships?

On board entertainment and passenger services are key to the
movement of large numbers of guests. The diversity between
these public spaces and the variety in location and programming
are crucial to the success of the passengers’ experience.

With so many hospitality designers in the industry, how does
Richmond International stand out from the rest?

Richmond International has a stable skilled workforce and a
huge wealth of knowledge, which has been developed over
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